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Education Information

Doctorate, Gebze Technical University, Faculty Of Busmess Administration, isletme, Turkey 2007 - 2012

Dissertations

Postgraduate, Marka Yonetim Stratejileri ve Hizli Tiiketim Sektdriinde Bir Uygulama, Gebze Technical University, Isletme
Fakiiltesi, isletme, 1998

Research Areas

Marketing

Academic Titles / Tasks

Associate Professor, Istanbul University, School of Business, Department of Business Administration, 2022 - Continues
Assistant Professor, Istanbul University, School of Business, Department of Business Administration, 2017 - 2022
Assistant Professor, Duzce University, Faculty Of Business Administration, Department Of Management Information
Systems, 2013 - 2017

Courses

MAKROEKONOMI, Undergraduate, 2016 - 2017
MAKRO EKONOMI, Undergraduate, 2016 - 2017
KALKINMA EKONOMISI, Undergraduate, 2016 - 2017

Published journal articles indexed by SCI, SSCI, and AHCI

I. Investigating the impacts of brand experience and service quality
Sahin A, KITAPCI H., ALTINDAG E., GOK M. §.
INTERNATIONAL JOURNAL OF MARKET RESEARCH, vol.59, no.6, pp.707-724, 2017 (SSCI)



IL

Marka Degerinde Marka-Misteri Iligki Kalitesinin Rolii: Mobil iletisim Sektériinde Bir Uygulama
SAHIN A.
Tiiketici ve Tiiketim Arastirmalari Dergisi, vol.6, no.2, pp.91-109, 2014 (SCI-Expanded)

Articles Published in Other Journals

L

IL

1L

Iv.

VI

VIL

VIIL

IX.

Marka Guvenilirligi, Hizmet Kalitesi, Degistirme Maliyeti ve Ag1zdan Agza (WOM) Pazarlama iletigimi
Arasindaki iligkiler

SAHIN A.

isletme Arastirmalar1 Dergisi, vol.14, no.1, pp.303-322, 2022 (Peer-Reviewed Journal)

Teknolojik Liderlik, Kigisellestirme, Marka Farkindaligi ve Marka Degeri Arasindaki iligkiler

SAHIN A.

Abant Sosyal Bilimler Dergisi, vol.21, no.3, pp.611-631, 2021 (Peer-Reviewed Journal)

Hizmet Kalitesinin Miisteri Memnuniyeti Uzerine Etkisi

SAHIN A, Sen S.

Uluslararasi Sosyal Arastirmalar Dergisi, vol.10, no.52, pp.1176-1184, 2017 (Peer-Reviewed Journal)

Yeni Uriin Gelistirme Takimlarinda Orgiitsel Ortamin Proje Basarisi ve Proje Hiz1 Uzerine Etkiler
SAHIN A, Olgu A.

THE JOURNAL OF INTERNATIONAL SOCIAL RESEARCH, vol.10, no.52, pp.1185-1204, 2017 (Peer-Reviewed
Journal)

Why customers stay: The role of switching costs on the satisfaction-trust-commitment chain
SAHIN A, Kitapg1 H.

International Review of Management and Business Research, vol.2, no.4, pp.908-916, 2013 (Peer-Reviewed
Journal)

Building Behavioral Intention in Automotive Industry Brand Experience Satisfaction Trust Direct
Mail Communication and Attitudes toward Advertising

SAHIN A, Turhan G., ZEHIR C.

Business Management Dynamics, vol.3, no.4, pp.45-61, 2013 (Peer-Reviewed Journal)

The Application of AHP Approach for Evaluating Location Selection Elements for Retail Store: A Case
of Clothing Store

Akalin M., Turhan G., SAHIN A.

International Journal of Research in Business and Social Science, vol.2, pp.1-20, 2013 (Peer-Reviewed Journal)
The effects of brand experience and service quality on repurchase intention: The role of brand
relationship quality

SAHIN A, Zehir C, Kitapg1 H.

AFRICAN JOURNAL OF BUSINESS MANAGEMENT, vol.6, no.45, pp.11190-11201, 2012 (Peer-Reviewed Journal)
internet Kullanim1 Motivasyonlarinin Elektronik Agizdan Agiza iletisim (E-WOM) fle iligkisi Uzerine
Ampirik Bir Arastirma

Yolbulan Okan E., SAHIN A.

Global Media Journal Turkish Edition, vol.Giiz 2016, pp.50-62, 2006 (Peer-Reviewed Journal)

Books & Book Chapters

L

IL

Marka-Miisteri iliski Kalitesine Marka Yenilikciligi ve Algilanan iligki Yatiriminin Etkileri

SAHIN A.

in: Current Approaches in Social, Human and Administrative Sciences, Ko¢, Hamza, Editor, Duvar Kitabevi, Ankara,
pp.64-73,2022

Yerel Yonetimlerde Hizmet Kavrami ve Hizmet Kalitesi

SAHIN A.



1L

Iv.

VL

VIL

VIIL

IX.

XL

XIL

XIIL

XIV.

XV.

in: INSAC Contemporary Trends in Humanities and Social Sciences, Dalkilic, Mehmet, Editor, Duvar Kitabevi, izmir,
pp.-377-390, 2022

Hizmet isletmelerinde Miisteri Deneyimine iliskin Kavramsal Bir inceleme

SAHIN A.

in: Tarimda Son Trendleri Tasarlama, Polat, Tahir; Okant, Mustafa, Editor, iksad Yaymnevi, Ankara, pp.251-266, 2022
Bilisim Teknolojileri Sektérinde Hizmet Destegi ve iliski Degeri; Arastirma-Gelistirme Gucinun
Ilimlastiric1 Etkisi

SAHIN A.

in: Current Approaches in Social, Human and Administrative Sciences, Ko¢, Hamza, Editor, Duvar Kitabevi, izmir,
pp.74-85, 2022

Pazarlama Arastirmalarinda Bir Aragtirma Yontemi Olarak Literatiir Taramasi

SAHIN A.

in: Tarimda Son Trendler Tasarlama, Polat, Tahir; Okant, Mustafa, Editor, IKSAD Publishing House, Ankara, pp.267-
286, 2022

Hizmet Kalitesi Kavrami ve Olgiim Modelleri

SAHIN A.

in: Giincel Isletme, Yonetim ve Muhasabe Calismalari, Acar, Safa, Editor, Iksad Yaymevi, Ankara, pp.169-215, 2022
Marka ve Miisteri Iliskileri Ekseninde Marka Deneyimi Kavrami

SAHIN A, ZEHIR C.

in: Sosyal Bilimlerde Secme Konular 5, Ciftci, Hasan, Editor, Iksad Yaymevi, Ankara, pp.423-434, 2022

Hizmet Pazarlamasinda Hizmet Tasarimi

SAHIN A.

in: Giincel isletme, Yonetim ve Muhasebe Calismalari, Acar, Safa, Editor, IKSAD Publishing House, Ankara, pp.147-
167, 2022

Hizmet Liderliginin Algilanan Kalite, Marka Sadakati ve Marka Degeri Uzerine Etkileri

SAHIN A.

in: Dijital Pazarlama Tiiketici Davranislari ve Marka, DR. KURSAD OZKAYNAR, PROF. DR. SERPIiL AGCAKAYA, SIDAR
ATALAY S$IMSEK, Editor, HOLLISTENCE, Canakkale, pp.45-70, 2021

Covid-19 Korkusu, Sosyal Medyada Tiiketicilerin Eglence ve Sosyal Etkilesim Motivasyonlari, Ruh
Hali ve Satinalma Niyeti Arasindaki iliskilerin incelenmesi

SAHIN A.

in: Covid-19 Pandemi Gélgesinde Uluslararasi isletmecilik, Finans, Ticaret ve Sigortacilik (Teori, Uygulama ve Tarihi
Perspektif), Yalmiz, Naci, Editor, Efeakademi, istanbul, pp.117-136, 2021

Mobil iletisim Sektoriinde Fiyat Indirimleri, Tiiketici flgilenimi ve Marka Degeri: Tiiketici {lgileniminin
Aracilik Rolii

SAHIN A.

in: Degisimden Déniisiime Sosyal Bilimlerde Yeni Normlar, Dog. Dr. Osman Yilmaz, Do¢. Dr. Hamza Simsek, Dr. Ogr.
Uyesi Saadet Sagtas, Dr. Ogr. iiyesi Mustafa Aslan, Editor, Gazi Kitabevi, Ankara, pp.179-195, 2021

Boéliim 15: Uriin Yénetimi Planlarim1 Uygulama

SAHIN A.

in: Perakende Yonetimi, Stratejik Bir Yaklasim, Dog. Dr. Erol Ustaahmetoglu, Editor, Nobel Yaymevi, Ankara, pp.362-
383,2018

Konaklama isletmelerinde Deneyimsel Pazarlama ve Duygusal Emek

Giinsel A, Polat Uziimcii T., SAHIN A.

Umuttepe Yayinlari, Kocaeli, 2017

Girigimcilikte is Modelleri

SAHIN A.

in: Girisimcilik ve Inovasyon Yénetimi, Prof. Dr. Kahraman Gati, Editor, Nobel Akademik Yaymcilik Egitim
Danigmanlik Tic.Ltd., Ankara, pp.77-98, 2016

Turizm Sektoriinde Bolgesel Markalagma Stratejileri

SAHIN A.



in: Siirdiiriilebilir Rekabet Avantaji Elde Etmede Turizm Sektorii; Sektdrel Stratejiler ve Uygulamalar, Bulu, M.;
Eraslan, .H., Editor, Kazanci1 Hukuk Yaynevi, Istanbul, pp.528-540, 2007

Refereed Congress / Symposium Publications in Proceedings

L

I

IIL

Iv.

VI

VIL

VIIL

IX.

XL

XIL

Hizmet isletmelerinde Miisteri Deneyimine iliskin Kavramsal Bir inceleme

SAHIN A.

2. INTERNATIONAL SIIRT CONFERENCE ON SCIENTIFIC RESEARCHES, Siirt, Turkey, 21 - 23 March 2022, pp.4-5
PAZARLAMA ARASTIRMALARINDA BiR ARASTIRMA YONTEMI OLARAK LITERATUR TARAMASI
SAHIN A.

2. INTERNATIONAL SIIRT CONFERENCE ON SCIENTIFIC RESEARCHES, Siirt, Turkey, 21 - 23 March 2022, pp.2-3
Bilisim Teknolojileri Sektérinde Hizmet Destegi ve Iliski Degeri; Arastirma-Gelistirme Giucuinin
Ihmlastiric Etkisi

SAHIN A.

International Current Research Symposium 2022 (ICRS'22), Turkey, 21 - 22 February 2022, pp.74-85
Marka-Musteri Iligki Kalitesine Marka Yenilikg¢iligi ve Algilanan iligki Yatiriminin Etkileri

SAHIN A.

International Current Research Symposium 2022 (ICRS'22), Ankara, Turkey, 21 - 22 February 2022, pp.265-273
Tiiketicilerin Yiiksek Fiyat Odeme Istekliligi ve Olumlu Onerme Davranislarini Dogrudan iletisim,
Hizmet Kalitesi ve Arama Maliyetleri Nasil Etkiler?

SAHIN A.

ASC2021/FALL: IL International Academician Studies Congress, Karabiik, Turkey, 22 - 24 October 2021, pp.223-
252

Musteri iliskileri Yonetimi Ile Finansal Performans iligkisinde Bilgi ve iletisim Teknolojilerinin Rolu:
Perakende Sektorinde Bir Uygulama

SAHIN A, ERGUN A. T, GUNSEL A.

23. Ulusal Pazarlama Kongresi, Kocaeli, Turkey, 27 - 29 June 2018, pp.425-442

The Effects of CRM Practices on Financial Performance from an Innovative Perspective

ERGUN A. T, SAHIN A, GUNSEL A.

7. INTERNATIONAL CONGRESS ON CURRENT DEBATES IN SOCIAL SCIENCES, istanbul, Turkey, 19 - 21 April 2018
Customer-Brand Engagement and Purchase Intention in Social Media: The Mediating Effect of
Information Motivation

SAHIN A, Sahin A.

The 13th International Strategic Management Conference, Montenegro, Serbia And Montenegro, 6 July - 08 June
2017, vol.23, pp.34-60

Perceived Relationship Investment and Relationship Quality; The Mediating Role of Commitment
Velocity

SAHIN A, Kitapgi H,, Sahin A, Cigerim E.

12.International Strategic Management Conference, Antalya, Turkey, 28 - 30 October 2016, vol.235, pp.288-295
Creating Commitment, Trust and Satisfaction for a Brand: What is the Role of Switching Costs in
Mobile Phone Market?

SAHIN A, Kitapci H., Zehir C.

9th International Strategic Management Conference, Riga, Latvia, 27 - 29 June 2013, vol.99, pp.496-502

Does Brand Communication Increase Brand Trust? The Empirical Research on Global Mobile Phone
Brands

SAHIN A, Zehir C, Kitapc1 H.

8.International Strategic Management Conference, Barselona, Spain, 21 - 23 June 2012, vol.58, pp.1361-1369
The effects of brand experiences, trust and satisfaction on building brand loyalty; an empirical
research on global brands

SAHIN A, Zehir C,, Kitap¢1 H.



7 International Strategic Management Conference, Paris, France, 30 June - 02 July 2011, vol.24, pp.1288-1301
XIII. The effects of brand communication and service quality in building brand loyalty through brand

trust; the empirical research on global brands

Zehir C., SAHIN A, Kitapg1 H., Ozsahin M.

7 International Strategic Management Conference, Paris, France, 30 June - 02 July 2011, vol.24, pp.1218-1231
XIV. The evaluation of innovative and technological management consciousness of leading Turkish firms

Eren E., Kabaday1 E., SAHIN A.

Technology and Innovation Management. PICMET'99, Portland, United States Of America, 25 - 29 July 1999,

pp.463-467

Activities in Scientific Journals

KADEM KADIN ARASTIRMALARI DERGISI, Publication Committee Member, 2015 - Continues

Memberships / Tasks in Scientific Organizations

KADEM-KADIN VE DEMOKRASI DERNEGI, Member, 2014 - Continues

Scientific Refereeing

Kadin ve Demokrasi Dernegi Kadin Arastirmalar1 Dergisi, National Scientific Refreed Journal, June 2018

Metrics

Publication: 40
Citation (WoS): 25
Citation (Scopus): 22
H-Index (WoS): 2
H-Index (Scopus): 1

Congress and Symposium Activities

8.International Congress on Current Debates in Management and Organization, Attendee, istanbul, Turkey, 2018

Non Academic Experience

BRANDCOMM
ILAB Holding
Sigortam.net
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